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Understanding that selecting information process as a form of behavior is likely to be influenced by pschological 

aspects, utility of information, and support from the group, it is interesting to see the dynamics shown by the new 

voters who vote in the Greater Jakarta Province General Election 2017 for governor in 2017, based on the theory of 

selective exposure. This research is a qualitative research using the interpretative paradigm. The method applied in 

the study is the interpretative phenomenological analyses (IPA). The results of the study indicate that the aspect of 

one’s belief plays a decisive role in selecting information regarding the information of Greater Jakarta Province 

general election 2017. What is more, information only has limites roles in adding knowledge to strengthen the 

belief of the informants of the candidates to be elected. Belief has decisive roles in selecting information and 

reflects the strenthening of one’s belief for his/her political choice. In this case, belief is used to support the choice 

already possessed. Within the scope of political communication, it is often times confirmed that the vote for a 

candidate will lead a person to a process of information selection to support his/her choice and not to weaken it.  
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Introduction 

The General Election Committee of Greater Jakarta Province records that there are approximately 400,000 

new voters to vote in the Greater Jakarta Province General Election 2017. This figure reflects temporary data 

gained from the Civil Registry Office of Jakarta. Two different characteristics are associated with these new 

voters: the non-permanent (swing voters) and the rational (rational voters). These two types of voters have 

made the Greater Jakarta Province General Election 2017 extremely difficult to be predicted. 

The political strategies, specifically those with the context of electoral campaigns, cannot be separated 

from communication. Politics requires communication strategies, so that the public may understand and support 

a certain political party, in particular during the electoral campaigns. The media is one of the communication 

instruments that usually plays significant roles, such as providing information to the common public with 

regard to important issues, serving itself to be the forum for public debates, and acting as the channel to 

articulate aspirations.  

Moreover, Littlejohn (2009) stated that in providing the understanding of how humans process information 

the psycho-social traditions and cybernetics jointly explain the individual processing of information. That is, 

information is a result of social interactions and behavior is part of the cognitive system. What individuals 

would do in communicative situations does not only depend on the information the indiviuals receive, but also 
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depends on the mental operation used to process the information (Littlejhon, 2009, pp. 64-65). 

Based on the study probing, it is understood that during the selective processes of information that individual 

make there are three aspects that may influence communication processes in repect of accepting or rejecting 

informatin: (a) psychological aspects; (b) use of information; and (c) support from the group. To a certain 

extent, a piece of information wills influence a rational person if the information presented is logical and beneficial. 

As for those irrational individuals, psychological aspects (belief and commitment) and support from the group, 

such as internal reference with the group, serves as a factor that determines selection to certain information. 

Understanding that selection of information as a behavior tends to be influenced by psychological aspects, 

use of information, and suppport from the group, it is enticing to observe the dynamics of the new voters voting 

in the Greater Jakarta Province General Election 2017, based on the theory of selective exposure.  

The formula of the issues addressed may be described as the following:  

1. How the aspect of belief sets the grounds for the process of selecting information in the Greater Jakarta 

Province for Governor in 2017?  

2. How does the use of information set the backgrounds for the process of selecting information in the 

Greater Jakarta Province General Election 2017?  

3. How does support from the group set the backgrounds for the process of selecting information in the 

Greater Jakarta Province General Election 2017?  

4. Which aspect plays the greatest roles in set the backgrounds for the process of selecting information in 

the Greater Jakarta Province General Election 2017? 

This study is case-based in relation to the dynamics of selective exposure among new voters/beginners in 

the Greater Jakarta Province General Election for governor in 2017. The informants employed in the study are 

new voters, individuals who vote for the first time in a general election. What is more, the researcher’s 

argument in selecting belief as the psychological aspect because belief, based on the results of the study 

conducted, constitutes the most determining aspect in selecting and refusing information. 

Literature Review 

In the communication theories, the cognitive theories are primariy used in relation to production and 

interpretation of messages. The cognitive theories focus on individual characters connected to various message 

behaviors and are concertrated on the actual production, process, and assessment of the message. 

The exposure of cognitive theories starts with researches on persuasion and change of behavior by by 

Hovland (Rogers, 1997, pp. 364-373). It was later continued with the preview of classic theories on persuasion 

(Miller, 2005, p. 125), which, in turn, initiates the emergence of the elaboration likelihood model (ELM) theory 

in 1982. One of the theories addressing the organization of attitude based on the principles of consistence, and 

more specifically related to the influence of behavior on attitude, is the cognitive dissonance theory. 

The cognitive dissonance theory is a theory that places individuals as the active agents in the 

communication processes. It holds that whenever dissonance arises individuals tend to avoid information in 

contradiction to their belief and attitude and tend to select information consisten with their belief and attitude. 

In other words, people select/accept and refuse information, a process known as the selective exposure. 

The study conducted by Leon Festinger (1957) resulting in the cognitive dissonance theory is said to be 

the pioneering agent of the explanations about selective exposure. Beyond the cognitive dissonance theory, 

there are a various theories eleborating the reasons for persons to select and refuse certain information. 
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The Selective Exposure Theory 

Since its formulation in 1957 by Festinger, selective exposure has been repeatedly reviewed by a number 

of scholars. Various researches have been conducted in order to explore selective exposure more deeply. Many 

experts present their alternative opinions with regard to selective expossure, and conduct tests for such 

alternative opinions. The tests conducted by specialists may be classified into two phases: 

1. The testing of the hypothesis of the resfusal of dissonance-triggering information. 

2. The testing of how selective exposure actually occur. 

Based on the findings of the researches conducted by the experts in 1950s and 1960s, it can be concluded 

that individuals do not always refuse dissonant information and choose consonant information. Meanwhile, the 

development of study concerning the causes of selective exposure having been conducted since 1957 until 2010 

can be classified into three aspects: psychological aspects, use of information, and suppport from the group. 

The psychological aspect is related to the psychological influences upon behavior of selective exposure, 

including the following variables: belief, self-confidence, commitment, and mood. Use of information, as an 

aspect, is related to the characteristics of the messages, which influence the selection or refusal of a piece of 

information. Individual choices are described as the results of the characteristics of the message itself, such as 

the use, certainly and relevance of the information. Next is the social aspect, which is related to the 

characteristics of individual as social beings. A person is not merely an individual but is also a part of the social 

milieu (Hutagalung, 2012). 

From the exposure of the findings resulted by specialists as described above, from the so many studies 

conducted it becomes evident that the sleting and refusing of information (also known as selective exposure) is 

not only related to the psychological aspect (belief), but also may be influenced by aspects outside the 

psychological aspect. In other words, selecting and refusing information conducted by individuals may be 

underlined by other intentions, and not limited to the intention to create consonance between the attitude and 

the belief or between the attitude and the behavior. 

Research Results 

Five informants with initials MN, NH, FW, NA, and AK are engaged in this study. In the presentation of 

this study, the five informants use their initials instead of their names, as agreed upon by and with them. These 

five informants are new voters who have not voted in any general election before. 

To Choose Non-Selected Information 

Within the context of this study, four informants (MN, NH, NA, and AK) declare that they would read and 

seek for information of the governor candidate whom they do not vote for (who is not of their choice). The 

argument beyond for doing this is that they would like to strengthen their choice. Following are the statements 

of the two informants, 

I am going to continuously read information concerning the candidate of governor who is not my choice. I am doing 
this to find the good and bad sides of that governor candidate whom I do not vote. … As a comparing instrument against 
the candidate of my choice, seeking for and understanding the information of the other governor candidate (the one who is 
not my choice) will confirms my vote that I have in so far determined. (Informant MN) 

I will read and find, apart from the news, the information from the candidate for governor of my choice. I am doing 
this just to seek for the information to be used as my considerations to settle my choice. Finding information of the candidate 
of my choice is important, before the election we still have time to reconsider what our choices will be. (Informan NH) 
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One informant (FW), however, says that he/she is not going to select any information from the candidate 

who is not of his/her choice. The reason is that this informant is fully determined with the choice and is even 

afraid that, if he/she reads the information of the other candidate his/her choice would probaly swing from the 

original choice. Here is the informant’s statement, 

I am not going to seek or otherwise read any information or news from the candidate for governor who is not my 
choice. I have a choice already. I am afraid if I get too much information I may change my choice I have now. I do not 
want to change it. (Informan FW) 

The Role of Belief in the Process of Selecting Information 

Within the context of this study, the five informants (MN, NH, FW, NA, and AK) all say that the aspect of 

belief plays an important role in selecting and refusing information. The premise stated is that belief will be the 

guideline for an individual to behave in the process of selecting information. One of the informants gives the 

following statement, 

Honestly, I am surrounded by friends of a different choice for the governor candidate from mine. Personally, I am not 
affected by what they say. I do believe that mine is the best choice. With my belief in this candidate, I have often engaged 
myself in debates with my friends when discussing a piece of information or news. Although my milieu is as such, with 
solid self-confidence I can properly select information without being afraid to be influenced by friends (othes). I fully 
believe in the candidate for governor I am going to vote for. (Informant MN) 

The Role of the Use of Information in Selecting Information 

Responding to the questions regarding the role of the use of information in the process of selecting 

information, four informants (MN, NH, NA, and AK) say that the use of information plays a role in adding the 

knowledge and to settle the choice for the candidate being voted for. Following is the statement of one of the 

informants, 

I personally opine that the benefit of information will play arole when a person is selecting or refusing information. 
Although the information is not concernd with the candidate of my choice, if such information is beneficial or useful to 
enhance my knowledge of the candidate of governor who is not my choice. ... It is ok for me to read and listen to. It will all 
be useful for me when I have talks with friends, discussing the issues of the election for the governor. In addition, the news 
discussing the candidates for governor will certainly enhance my knowledge. (Informant NA) 

Another informant (FW) says that the use of information (as an aspect), does not play any roles in the 

process of selecting information. The reason for this statement is that informants will generally select 

information containing the news related to their own choice and tend to ignore any information outside their 

choice. Following is the statement, 

As I have said before, I only select and read the information disclosing news of the candidate for governor of my 
choice. To me personally, the use of information does not play any roles when a person selects information. I have my own 
choice for the existing pair of candidates. In my opinion, the abundance of information is not useful to influence my 
judgment. (Informan FW) 

The Role of Support From the Group in the Process of Selecting Information 

In response to the questions regarding the role of support from the group in selecting information, the five 

informants (MN, NH, FW, NA, and AK) say that support from the group does not play any roles when a person 

selects or refuses information. The argument for this statement is that the selection of information regarding the 

candidates for governor of the Greater Jakarta Province is a very personal choice. In this case, individuals have 
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their own choice according to their own belief. Following is the statement of one of the informants, 

When I do the selecting of information, support from the group does not really play a role. I have my own principle 
either to select (accept) or refuse information of the pair of candidates (governor and deputy governor). Apart form that, 
members of my group are neutral and they have nothing to do with politics or the general election. In our group, we do not 
want to interfere in others’ affairs, especially when it comes to the group members’ personal choice. Choices are up to 
ourslves. It is up to everyone to read the news about canditate pair A or candidate pair B. In this matter, the group does not 
interfere. (Informan NH) 

Aspects Having Greatest Roles in the Process of Selecting Information 

In response to the question, “Which aspect has the most important roles in the process of selecting 

information?” the informants unanimously confirm that belief is the aspect having the greatest role in deciding 

whether to select or to refuse a piece of information. One of the informants gives the following statement, 

When I select information that I think is worth reading or hearing the use of information will normally play a role in 
guiding me in the process of selecting information. Apart form the use of information, I think that the aspect of belief in 
the candidate for governor in also determining. For individuals with strong belief, reading information outside their choice 
shall not become problems. … Information outside the pair of candidates of their own choice will simply add knowledge. 
(Informant NA) 

Analysis of Findings 

Overview 

Selective exposure can simply be defined as the efforts made by individuals to select information that they 

desire and refuse information that they dislike. Information is available in abundance and individuals should 

select and choose which information to be accessed or not to be accessed.   

In Festinger’s (1957) initial reasoning, he had placed belief as a variable leading to selective exposure. 

Several studies support the premise of Festinger, include the study conducted by Erlich, Guttman, Schonbach, 

and Mills (1957). The research result of Ehrlich and associates, which strengthen the reasoning of Festinger 

stating that people will select consonant information, that is, information that support thir belief. The finding of 

the studies conducted by Mills, Aronson, and Robinson (1959) also indicated that individuals tend to select and 

seek for information that support their belief and to avoid any information contradictory to their belief. Further, 

researcher Adams (1961) showed that individuals tend to choose information supporting their belief. The 

findings resulted from the studies conducted by Mills (1965), Chaffee et al. (2001), Redlawsk (2002), and 

Taber and Lodge (2006). They also indicated that individuals tend to avoid information contradictory to their 

belief and to choose consonant information.  

With the course of time, various studies regarding the behavior in selecting and refusing information 

(selective exposure) have proven that individuals do not always select congenial information and refuse 

uncongenial information to their belief. A number of studies show that many individuals will specifically pay 

detailed parts of a message (a piece of information) although it is contradictory to their attitude, belief, or 

behavior that they confess in order to confirm their arguments (Rosen, 1961; Feather, 1962; Freedman, 1965; 

Brock & Balloun, 1967; Lowe & Steiner, 1968; Frey, 1981, as cited in Zillmann, 1988; Knobloch-Westerwick, 

Francesca, & Dolf, 2003; Knobloch-Westerwick, Carpentier, Blumhoff, & Nickel, 2005). 

By tracing the findings generated by the aforesaid experts, it is apparent that, from the reviews conducted 

by them, a number of studies have indicated that the behavior in selecting and refusing information (selective 
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exposure) is not only related to the psychological aspect (belief), but also is influenced by others aspects 

outside the psychological aspect (belief). In other words, selecting and refusing information conducted by 

individuals may be underlined by other intentions, and are not restricted to the intentions to create consonance 

between their attitude and belief or between their attitude and their behavior. 

Discussion 

Based on the findings of the study of selective exposure in so far conducted, the results can be classified 

into three aspects capable of influencing the selection and refusal of information (selective exposure). These are 

psychological aspects, messages, and social aspects. The psychological aspect is related to the psychological 

influences upon behavior in elective exposure, such as belief, self-confidence, commitment, and mood. The 

messages, as an aspect, are related to the characteristics of the messages influencing the selection and refusal of 

information. It is expalined here that an individual’s choice is the result of the characteristics of the messages, 

including, among other things, the use, certainty, and relevance of the information. The social aspect is related 

to the characteristics of individuals as social beings. A person does not only hold a position as an individual, 

he/she also is a part of the social environment.  

In relation to the further analysis of the previous review, the findings generated from this study indicate 

that belief (as an psychological aspect) has played a role in determining in the process of selecting information 

with regard to the regional general election of Greater Jakarta Provinve. Moreover, according to the informants, 

support from the group does not play any meaningful roles in the process of selecting and refusing information 

realted to the regional general election in Greater Jakarta Province. In the opinion of the informants, the aspect 

of the use of information has a limited role in the process of seleting and refusing information, that is, to 

enhance their knowledge in order to confirm their belief in their candidate of their choice (whom they vote for). 

The researcher argues that belief has a role in the process of selecting and refusing information, as an 

effort to strengthen an individual’s political choice. In this case, information is used to settle the already 

possessed choice. Within the scope of political communication, it has often confirmed that a choice for a 

candidate will lead an individual to select information supporting his/her choice and not the information 

weakening their choice. In other words, people only pay attention to information that support their respective 

choice (Inoue, 2001). 

On one hand, strengthening information selection is done in order to create a consonant situation. 

Principally, humans always want to create consistence. Consistence does always take place nevertheless people 

want and undertake to create consistence. When a person experiences inconsistence, psychological 

inconvinience (dissonance) will arise and people tent to lessen such inconvinience. In principle, people will not 

ignore when inconsistence occurs between their attitude and behavior or between their attitude and others’ 

attitudes.  

From the responses related to which aspects have the most signifinant roles in the process of selecting 

information given by the five informants, it is shown that the five informants have alredy had their own choices 

with regard to the regional general election in Greater Jakarta Province. With their own choices, the informants 

are not shaken by when receiving information various and abundant political information, often generated from 

the inter-contradictory sourcs. Amidst the availability of plentiful political information and based on the 

responses given by the informants, it is apparent that the informants are rational and consistent with their 

choices with regard to the election of the candidate for governor of Greater Jakarta Province. In relation to the 
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rationality among these voters. The researcher opines that arising belief in the candidate has become the 

reference in selecting information. The belief held by the informants constitutes the faith that reflects their 

values and ideals (value-expressive belief). This belief reflecting their values and ideals is the foundation for 

individuals to select information regarding the regional general election in Greater Jakarta Province (Smith & 

Esses, 2012).   

On the other hand, interpreting that the results of the study show that support from the group does not have 

any roles in the process of selecting information of the regional general election in Greater Jakarta Province, the 

researcher that this is attributable to the process, in which the selection of information with regard to the 

general election if Greater Jakarta Province concerning the decisions of individuals is personal (not open) and 

when a person has his/her own choice which is different from that of his/her peers then this personal choice 

should be kept secret and not to be known by the other peers of the group. With the votes (choices) being 

personal (closed), different, or even opposing votes of the peers in the same group will not cause any 

social/moral sanctions.  

Conclusions 

The research findings indicate that belief has a decisive role in the process of selecting information with 

regard to the general election for governor and deputy governor in Greater Jakarta Provinve. Support from the 

group does not have any meaningful roles in the process of seleting information. It simply adds knowledge in 

order to setrengthen the informants’ individual belief in the candidate of their choice.    

That belief has a significant role in the process of selecting information is the represention of strengthening 

an individual’s political choice. In this case, information is used to settle the choice already owned. Within the 

scope of political communication, it is often attested that the choice for a certain candidate will lead individuals 

to elect information strengthening their choice, and not the information that may weaken their choice.  

Communication, at the inter-personal level and group level, within the context of selecting and refusing 

information of the regional general election of Greater Jakarta Provinec refers to belief they people have when 

they select information. At the level of the mass communication, individuals will select information based on 

the use of the information for the needs to suffice information in order to confirm the choices that they have. 

Recommendations 

From the foregoing, the following recommendations have been made: 

1. This study can be retested by using a different technique of data-collecting theories. For example, we 

may use the experiment technique, in which the researcher may be able to create situations and conditions in 

accordance with the purpose of the research done, via a specific treatment. 

2. Being aware that not all information will be selected and have influences upon voters, publication 

should then become the source of information boffering the benefits relevant with the interest and needs of the 

voters, and does not become the means of propaganda of a political party or the contestants. 
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